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Fundación Canal has become one of the 
most renowned and valued institutions in 
the Madrid region, competing with wealthier 
institutions and foundations. The foundation 
does not only meet the mandate to carry out 
the CSR of Canal de Isabel II and of Canal 
de Isabel II Gestión, but is also a main player 
in cultural promotion and environmental 
awareness.

Every year we collect the activity of the 

three knowledge areas: arts, society and 
culture; environment and science; and the 
third one innovation and entrepreneurship. 

 water culture 
promotion.

During the recent years, the region of Madrid 
has become the artistic, economic, social 
and cultural centre of Spain. Thus, offering 
great contents regarding our environment, 
whilst maintaining high quality and offering 
them in a pleasant, original and accessible 
manner, does not only represent a great 
challenge but also a great opportunity.

Our programmes and activities are aimed to 
all audiences. Thus, exhibitions are the most 
important showcase of the Foundation, as 
they allow us to offer our varied and unique 
contents: the great masters of the 20th Century 





















































were represented by the extraordinary 
Giacometti, water as source of life and 
richness was present in “The Vertical River”, 
the youngest audience was attracted by 
“Watch Me Move, a trip through animation”, 
and we focused on social developments 
through “Perceptions, man and woman 
through the history of Photography”.

We also featured other artistic activities in 
our auditorium, but to fewer people, due to 
seating capacity constraints, but maintaining 
the same acceptance and loyalty: educational 
programmes aimed to families and schools, 
mainly linked to the exhibitions and musical 
activities with out veteran “Chamber Music 
Sessions”, collaborating with ORCAM, and 
the “Family Music” sessions, in which we 
sought getting music closer to children and 
teenagers.

As the Foundation is one of the major 
environmental companies in Spain, the 

activities occupied a highlighted space 
in our schedule. Thus we assumed and 
produced research projects aimed to the 

































































for the Region of Madrid, organised fora 
and seminars aimed to expert audiences, 
and offered workshops and publications 
for children, the great opinion leaders at 

tomorrow’s challenges.

Contact with citizens is of utmost importance 
for us. Thus, we strive to get acquainted with 
out public’s opinion, which as increasingly 
more and more demanding, more participant 
and presents continuous challenges. This 
motivates us to offer more innovative contents 
and formats and to use technological and 
digital resources more frequently. In this way, 
the opinion fora “Let’s Debate” on economic, 
political and social subjects, and “Awareness 
meet-ups”, with a more cultural focus, include 
the participation of the public, whether in 
person or through the social networks or the 
website of the Foundation. We also offered 
the  photography, literature, video and 
entrepreneurship contests, mainly aimed to 
the young audience. These are powerful tools 
to generate community value, and we support 

constant and increasing contact with the 
society.

The headquarters of the Foundation were vis-

who participated in some of the activities, 

































and participated online. The interactions in 

to 299% this year.

We want to thank our public, their collabora-
tors and our followers for their participation 
and trust, as this is a recognition to our work. 
Above all, this encourages to face new chal-
lenges and keep improving these results. 

Thank you!
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